
Social Media SolutionS
Be where the converSation iS happening



why findlaw?
 we deliver qualified clients.

A combination of experience and dedication, along with well-established assets and capabilities, means 
FindLaw is the go-to resource for attorneys and law firms seeking a competitive edge and intelligent  
Web-based solutions. Count on FindLaw to create a customized solution that helps deliver what you  
need—qualified prospects who become clients.

Customer measurements
strong online presence
From websites to advertising, FindLaw  
editors, designers and audience developers  
will help you create a strong online presence 
with marketing solutions that attract, support 
and convert visitors; the more value you add, 
the more clients will connect with your firm.

visibility
Four million people a month visit FindLaw.com 
looking for legal information or a local attorney.* 
When you partner with us, you harness that  
visibility and the expertise that built it.

*   source: omniture HitBox traffic reporting
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Join the converSation
increasingly, word of mouth 
drives business. Those words 
are being shared on Facebook, 
Twitter and other social media 
websites. By 2013, 164 million 
users will be participating in 
social media activities, making up 
67 percent of all Internet users.*

More and more of today’s 
conversations are taking place 
online. It’s important for your law 
firm to join and positively influence 
those conversations. In return, 
your firm will expand its online 
footprint, enhance it’s brand, 
and build a referral network.

*source: emarketer, February 2011

*source: emarketer, February 2011
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your roadMap to 
navigating the Social 
Media landScape
As traditional word of mouth 
activities such as referrals  
and networking events move 
online, it is increasingly 
important for law firms to 
establish a social media 
presence. Participating helps 
position your firm as a thought 
leader and accessible. You’ll 
also generate positive buzz 
within circles that may expand 
your networking opportunities 
and bear new prospects.

Getting established, however, 
takes a roadmap and resources. 
With FindLaw Social Media 
Solutions, we give you the tools 

and training to leverage the 
ever-increasing influence of 
Facebook, Twitter, LinkedIn, 
Google+ and other Web-based 
platforms. Not only do we set up 
your social media profiles, but 
we also equip you with a market-
leading social media platform 
and training program as well as 
network building, alerts and 
content services. We’ll help you 
create a comprehensive social 
media strategy that 
complements your existing 
marketing activities, ensuring 
your firm remains a relevant part 
of the online discussion.

A recent AbA study 
asked consumers how 

they find lawyers:*

would consult 
twitter

*source: aBa, “perspectives on Finding personal
Legal services,” February 2011
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Extend your firm’s online footprint, and generate efficient and effective social media activity to influence 
positive word of mouth with FindLaw’s Social Media Solutions.

profile setup
get an immediate social media presence on 
popular social media sites like Facebook, 
twitter, Linkedin and google+. We’ll also 
continue to search for new and relevant 
channels for your firm and provide suggestions.

network building
expand your online footprint to include a 
network of relevant fans, followers and 
connections—an audience for forging social 
engagement and exponentially promoting 
your content. 

content services
use our content creation and idea generation 
services, based on your firm’s geographic 
location and practice area, to generate engaging 
social media activity that influences word of 
mouth and encourages conversations. We’ll 
publish a balanced assortment of content 
posts and reposts to your profiles up to five 
times a week to support your social media 
activity (essential only).

Alert services
Quickly notify you when your firm has been 
reviewed or mentioned on the Web.

sociAl MediA MAnAger
manage your social media activity with our 
robust, exclusive tools. the reach and 
engagement views help you build your 
network and make relevant posts, reposts and 
comments, while the effectiveness score gives 
you a glimpse of how well you’re leveraging 
social media to drive word of mouth. 

trAining progrAM
respond quickly to the dynamic nature of 
social media marketing with our social media 
training site, which offers product information, 
answers to frequently asked questions, and a 
repository of best-practices articles.

MaxiMize your 
Social Media influence

 profile setup 
 training program 
 social media manager
 network Building
 Content services
 alert services

sociAl MediA stArter 
select social media starter, a service that 
provides the basic tools and knowledge to 
develop an effective social media strategy.

sociAl MediA essentiAl 
subscribe to social media essential, which 
goes a step further by offering key insights to 
your progress, and exclusive services that give 
greater focus and reach to your online activity.

FindLaw offers two state-of-the-art social media solutions that build, 
expand and sustain your online network.



Make the MoSt of your tiMe
 Monitor and MeaSure your iMpact with Market-leading toolS

use this one-stop shop as a central location 
for managing your social media activity. 
nowhere else in the marketplace will you 
find a more robust set of tools for reaching 
and engaging a broader online audience.

effectiveness score
offers a snapshot of how well your firm  
is leveraging social media to drive word  
of mouth.

suMMAry view
gauges your social media activity against 
targets and benchmarks, guiding you  
toward a more effective overall approach 
(essential only).

reAch view
Helps you manage your social media and 
general Web profiles, as well as build your 
social media network. together, these 
activities will expand your online footprint.

engAgeMent view
enables you to post, repost and comment,  
so you can efficiently engage in online 
conversations. you’ll increase your brand 
awareness, positively influence your online 
reputation and build relationships that may 
lead to potential cases.

Alerts
notifies you via your platform, email and 
sms text about recent firm reviews that 
appear on the Web.

Social Media Training Program

We keep you plugged into social media  
best practices and leading-edge industry 
thinking with our exclusive, ongoing  
training program. Housed within our  
training website is information on our 
products, answers to frequently asked 
questions, and a rich repository of quickly 
searchable, archived articles. 

the big picture? We’ll teach you how to write 
superior social media content, how to best 
manage your reputation, and how to 
maintain your social media profiles. 

you can depend on our team of social media 
experts to help you generate fresh content 
and ideas, providing the support and 
resources you need to build and sustain your 
online presence. as the concept of social 
media marketing continuously evolves, we’ll 
make sure your firm evolves with it.

Social Media Manager



PROVIDING THE TOOLS AND RESOURCES TO SUSTAIN YOUR SOCIAL MEDIA STRATEGY
This comprehensive suite of advanced tools and services drills down into your social media 
strategy to help you evaluate how you’re doing, and how you can do it better. You’ll also get 
ongoing network building activities and content services that  save you time, multiply your 
online connections, and ensure your firm stays fresh and current. The result? Increased brand 
awareness, further establish your firm’s expertise, and build quality relationships that may lead 
to potential cases. Most importantly, you’ll position your firm to be included among the 500 
billion “word of mouth” impressions happening each year in the U.S. via social media.*

Set up your profileS
We’ll get you onboard with the biggest, highest 
trafficked platforms, such as Facebook, Twitter, 
LinkedIn and Google+.

AnAlyze your output
Your Social Media Manager provides a central 
location for the management of your social media 
activity, helping you and your law firm engage and 
reach a broader online audience. You’ll gain access  
to exclusive tools and robust training to be effective 
and efficent. 

Included are: 
•  Effectiveness Score – offers an at-a-glance 

assessment of how well your firm is leveraging social 
media to drive word of mouth.

•  Summary View – measures your personal activity 
against targets and benchmarks, guiding your firm 
toward more effective social media activities.

•  Reach View – helps you manage and maintain your 
social media profiles and further build your network. 

•  Engagement View – enables a firm to efficiently 
engage in online conversations by posting and 
reposting content and commenting.

•  Alerts – notifies you via your platform, SMS and email 
text about recent firm reviews that appear on the Web.

social media essential



network Building
Social media isn’t just a numbers game. You’ll wield 
its power and influence best when you connect with 
people who really care about and listen to what you 
have to say. We’ll help you identify relevant social 
media users to follow as well as help you cultivate your 
online audience, exponentially creating opportunities 
for social engagement and promotion of your content. 

BolSter your content
Social Media Essential gives you additional assistance 
to strengthen and sustain your online presence. We’ll 
deliver approximately five practice area specific posts  
or reposts per week. You’ll also gain greater 
opportunities to promote your firm on FindLaw.com, 
where each month four million people visit for legal 
information. We also help you monitor how users 
interact with your social media content including 
comments, retweets, and clicks on links. 

leArn BeSt prActiceS
You’ll tap into FindLaw’s robust, proprietary 
Social Media Training site, which includes product 
information, frequently asked questions, and an 
overview of industry trends. You’ll also gain access 
to a rich repository of articles that cover topics such 
as best practices for writing social media content, 
reputation management recommendations, and 
social media profile maintenance.

Build A cohESiVE, unifiEd BRAnd
We’ll integrate your social media strategy across your 
firm’s online properties, including FindLaw website, 
FindLaw Profile, and more, so visitors, colleagues and 
prospects experience a consistent, integrated, and 
professional brand impression of your firm.

*Source: Forrester, Peer Influence Analysis, April 2010

The Facebook, Twitter, LinkedIn, Google+, Google, Bing and Yahoo logos are trademarks of their respective owners. Facebook, Twitter, 
LinkedIn, Google+, Google, Bing and Yahoo are not affiliated or associated with FindLaw or Thomson Reuters and the information 
contained in this document is not endorsed or sponsored by Facebook, Twitter, LinkedIn, Google+, Google, Bing and Yahoo.

SociAl MediA eSSentiAl

For more information,  
contact your FindLaw consultant  

1-866-443-4635.

Visit LawyerMarketing.com

© 2012 FindLaw, a Thomson Reuters business  L-374120/02-12

Join our social network!

lawyermarketing.com/Socialize-with-us



delivering the building blocks for a solid social media strategy
The conversation has moved online. In fact, there are millions of them, going on at all hours  
of the day and night. 

Influencing conversations about your firm and staying relevant means building a presence 
in social media. Indeed, a recent survey revealed 93 percent of social media users believe a 
company should have a social media presence.* With Social Media Starter, we’ll give you the 
basic tools and training to set up, optimize and integrate your firm’s profile across key channels. 
Going beyond mere account creation, we’ll equip you with barometers for monitoring the 
effectiveness of your strategy and a market-leading platform to enable effective and efficient 
social media activity.

Set up your profileS
We’ll get you onboard with the biggest, highest 
trafficked platforms, such as Facebook, Twitter 
and LinkedIn.

Manage your activity
With the Social Media Manager, you’ll have a central 
location for managing your social media activity, 
saving you time. The reach and engagement views 
are portals for adding relevant posts, reposts and 
comments, while the effectiveness Score gives you 
an overall glance at how well your firm is leveraging 
social media to drive word of mouth.

social media starter



For more information,  
contact your FindLaw consultant  

1-866-443-4635.

Visit LawyerMarketing.com

© 2012 findlaw, a thomson reuters business  l-374119/02-12

Social Media Starter

learn beSt practiceS
You’ll tap into FindLaw’s robust, proprietary 
Social Media Training site, which includes product 
information, frequently asked questions, and an 
overview of industry trends. You’ll also gain access 
to a rich repository of articles that cover topics such 
as best practices for writing social media content, 
reputation management recommendations, and 
social media profile maintenance.

build a coheSive, unified brand
We’ll integrate your social media strategy across your 
firm’s online properties, including FindLaw website, 
FindLaw Profile, and more, so visitors, colleagues and 
prospects experience a consistent, integrated, and 
professional brand impression of your firm.

integrated content proMotion
For clients with qualified Blog Services and Web 
Advantage product, FindLaw will automatically 
promote your blog posts and articles across your 
social media profiles as well as FindLaw.com for 
maximum accessibility.

*source: econsultancy, July 2009

the facebook, twitter, linkedin, google+, google, bing and yahoo logos are trademarks of their respective owners. facebook, twitter, 
linkedin, google+, google, bing and yahoo are not affiliated or associated with findlaw or thomson reuters and the information 
contained in this document is not endorsed or sponsored by facebook, twitter, linkedin, google+, google, bing and yahoo.

Join our social network!

lawyermarketing.com/Socialize-with-us



FIND THE SOCIAL MEDIA SOLUTION THAT’S RIGHT FOR YOU

Your local FindLaw consultant will help you plan the best approach 
to network with potential clients.

(866) 44-findlaw (866) 443-4635  |  lawyerMarketing.com

© 2012 FindLaw, a thomson reuters business L-374118/02-12

Join our social network!

lawyermarketing.com/socialize-with-us

The Facebook, Twitter, LinkedIn, Google+, Google, Bing and Yahoo logos are 
trademarks of their respective owners. Facebook, Twitter, LinkedIn, Google+, Google, 
Bing and Yahoo are not affiliated or associated with FindLaw or Thomson Reuters and 
the information contained in this document is not endorsed or sponsored by Facebook, 
Twitter, LinkedIn, Google+, Google, Bing and Yahoo.

  *   source: omniture HitBox traffic reporting
**   source: FindLaw Consumer online survey, 2007

weB advantaGe  
even in highly competitive 
markets, our advanced search 
engine marketing strategies 
can drive a higher volume of 
qualified prospects to your firm.

conversion solutions  
add the power of engagement 
to your firm website. use online 
chat to stop the shopping 
experience, and quickly convert 
passive visits into active 
business prospects.

social media solutions 
extend your firm’s online 
footprint, influence positive 
word of mouth and generate 
efficient and effective social 
media activity with FindLaw’s 
social media solutions.

BloG services 
FindLaw Blog services 
capitalize on the growing 
importance of social media, 
enabling law firms to attract 
new clients with fresh, 
keyword-rich content.

online advertisinG 
each month, four million 
people visit FindLaw.com for 
legal information or to find 
 an attorney* — resulting in 
qualified leads for the law firms 
that advertise there.

firmsite® weBsites  
We design websites with your 
business objectives in mind, 
so you convey your unique 
professional image to potential 
clients and target just the right 
kinds of cases.

custom video Production  
and distriBution  
59 percent of consumers say  
video makes them more likely to 
call a law firm.** From planning  
to production, FindLaw delivers 
high-quality custom video.

findlaw’s inteGrated solutions deliver qualified clients


