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AGENDA:

• Why are today's go-to-market strategies failing to capture 
demand?

• Are today's marketing strategies hurting law firm brand?

• Is there an alternative to the today's current "go-to" 
model?







Why are today's go-to-market 
strategies not capturing demand?



54% of all emails are 
classified as spam.

47% of emails are discarded 
based solely on their subject 

line.

>20% of marketing emails 
never make it to a 
subscriber’s inbox.

https://www.statista.com/statistics/420391/spam-email-traffic-share/
https://www.business2community.com/infographics/understanding-importance-e-mail-subject-lines-infographic-01492127#lE1rHFCWlJQGt1dc.97
http://www.whoishostingthis.com/blog/2014/02/12/email-deliverability-101/




Are today's marketing 
strategies hurting law firm 

brand?



"I get the same regulatory 
update from my 50 law 
firms. I don't read any."

- General Counsel, Fortune 50 Company



Is there an alternative to the 
today's current "go-to" model?









Google= MPF + Nexl

https://nexl.cloud/resources/MPF/
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